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Consensus was reached! However, delegates do not 
seem to know exactly how to innovate on NbS and 
the resolution dealt with the risks of greenwashing. 
The measures proposed were bland, such as waste 
management and raising public awareness. Major 
groups’ efforts were a highlight, as they pledged for 
an ecocentric approach for implementing real NbS.

By Gabriel Vieira

IBON International speaking aloud his thoughts 

The resolution being adopted by consensus 

UNSC

Humanitarian aid for children was pivotal in the 
negotiations. The USA position was not exactly 
aligned with the goal of protecting children, but on 
a military solution for the conflict. Malta insisted that 
militarization is not the answer and the focus must 
be on children. But the Council was able to adopt a 
resolution, with Russia abstaining.

By Maria Eduarda Godinho

The USA refused to answer the press

A crisis arise: Delegates discussing the humanitarian 
crisis in Sudan
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OUR TEAM

Global Communications Team: Connecting the world with purpose and precision

Conference Management Team: Orchestrating unforgettable experiences

THANK YOU NOTE
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Globals closing the FAMUN 2024 journey!

FAMUNERS, our last Newsletter comes with a special 
touch, as we bring you a heartfelt message from your 
USG and ASG for Global Communications.
It is the perfect time to reflect on what the Global 
Communications Department really means to all of us. 
We’re not just about spreading news - we ensure that 
what we share is genuine and powerful information. 
Communication is more than words; it is the art of 
capturing and preserving the emotions that define 
our FAMUN experience. Whether it is moments of 
joy or tension, every emotion is a story waiting to be 
preserved. 
This year is extra special, as we continue the legacy 
that FAMUN has built over the years. Our main goals 
remain clear: To inspire and showcase the true essence 
of FAMUN. For this, we want to extend our deepest 
gratitude to all the incredible Global Communication 
Officers, the team who worked tirelessly to bring the 
spirit of FAMUN to life. We hope that our efforts have 

By Quésia Santos and Mirella Boaventura 

touched your hearts and given you a glimpse of the 
passion we feel being part of this amazing team. 
So, what do you say? Ready to do it all again in 2025? 
Sending all our love, Quésia and Mirella!
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